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Most Fathers Today Take a Active Role in their Child’s
Academics, Both during the School Year and the Summer
Half of Dads Say that They Are the One Who Primarily
Helps their Child with Their Schoolwork
New York, NY – Many fathers today play an active role in their child’s activities, from
homework help to volunteering, according to a new survey of parents of a child ages 5 to 15
conducted by Ipsos Public Affairs on behalf of Kumon Math and Reading Centers. Nearly all
fathers (98%) say that they personally help their child with their homework when they have a
problem, most commonly by observing and proactively helping their child when they are
struggling (39%).
In fact, half of fathers (50%) name themselves as the one who most motivates their child to do
their schoolwork. This is a stark contrast to the previous generation, as just 9% of parents
surveyed say that it was their father who helped them most with their homework as a child.
Fathers tend to be more confident helping their child in a variety of subjects, particularly when it
comes to math (85% are confident), history (82%), geography (81%) and science (83%)
homework.
These are some of the findings of an Ipsos poll conducted April 3– 9, 2009. For the survey,
national samples of 1,039 parents of a child ages 5 to 15 from Ipsos’ U.S. online panel were
interviewed online. Weighting was then employed to balance demographics and ensure that the
sample's composition reflects that of the U.S. adult population according to Census data and to
provide results intended to approximate the sample universe. A survey with an unweighted
probability sample of 1,039 and a 100% response rate would have an estimated margin of error
of +/- 4.1 percentage points 19 times out of 20 of what the results would have been had the entire
adult population of parents of a child ages 5 to 15 in the United States had been polled. All
sample surveys and polls may be subject to other sources of error, including, but not limited to
coverage error, and measurement error.
In addition to helping their children academically during the school year, three quarters of dads
(74%) are also aware of summer learning opportunities for their child in their community, and
63% report that they have enrolled their child in such an organized learning program for at least
one week over the summer. Similarly, 30 percent of fathers enroll their children in supplemental
education programs such as summer camp (22%), supplemental educational courses (8%) or
tutoring (1%) to keep their academic abilities sharp over the summer.
Many fathers are not only involved in their child’s academic endeavors, but also their activities in
the community. Seven in ten fathers (69%) whose child is involved in any activities with a
charitable organization say that they volunteer with their child. On average, these dads spend
nearly three hours per week volunteering with their child.
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About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by
research professionals that helps interpret, simulate, and anticipate the needs and
responses of consumers, customers, and citizens around the world. Member companies
assess market potential and interpret market trends to develop and test emergent or
existing products or services, and build brands. They also test advertising and study
audience responses to various media, and measure public opinion around the globe.
They help clients create long-term relationships with their customers, stakeholders or
other constituencies. Ipsos member companies offer expertise in advertising, customer
loyalty, marketing, media, and public affairs research, as well as forecasting, modeling,
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced
analytics and methodologies. The company was founded in 1975 and has been publicly
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34
billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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