Cross-Industry Evaluation Team Will Move Forward with Three Contenders for Radio’s Next-Generation,
Electronic Ratings System
Radio Company Leadership Reiterates Unwavering Commitment to Improving Measurement – and to Making the
Best Choice
Multi-Discipline Team Expresses Special Interest in Cell Phones As Measuring Device as The Media Audit/Ipsos,
Arbitron, and MediaMark Research Proceed to Next Stage

New York, NY, March 9, 2006 – The cross-industry, multi-discipline evaluation team reviewing proposals for a
next-generation electronic ratings system for the radio industry today announced that three of those finalists –
MediaAudit/Ipsos, Arbitron, and MediaMark Research – are moving forward to the next level of examination.
“It has been encouraging to find that there are real, potential alternatives and options for radio audience
measurement and we are moving forward aggressively to review them,” said Jess Hanson, who chairs the
evaluation team and is Senior Vice President of Research for Clear Channel Radio. “The evaluation team was
impressed with the ingenuity and proven track record of several of the finalists and is particularly interested in
the cell phone as a measurement device.”
The three companies will be invited to present their electronic ratings systems in more depth later this month.
The evaluation team will then determine how many finalists proceed to a live test stage. No further information
will be disclosed about the submissions as the evaluation team continues its examination of the three surviving
finalists. A live test period is still planned to begin in the Spring. Implementation is still expected in 2006.
An aggressive schedule for better measurement
Support for the evaluation team and the RFP process continues to be strong.
“I applaud Clear Channel and the industry for doing its homework before making an important investment in a
tool that will be so central to the success of the industry for years to come,” said Mark A. Kaline, Global Media
Manager for Ford Motor Company. “I’m impressed with the speed and thoroughness with which the evaluation
team has worked.”
The review and roll-out process is not yet a year old and continues to move aggressively. Clear Channel Radio
issued the original request for proposals in June 2005 with a deadline of December 15th and then convened a
cross-industry evaluation team, comprising a cross-section of radio companies, media buyers, advertisers and
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industry professionals. Seven finalists were named in December and reviewed by the team over the next two
months.
“This is a vital process for our industry,” said Lew Dickey, CEO of Cumulus Media. “We’re impressed with the
options selected by the evaluation team.”
“The work of this evaluation team will ensure that we make the best choice,” said Joel Hollander, CEO and
Chairman of CBS Radio. “We must be patient enough to fully evaluate each of our options. A bad choice, made
immediately, is the worst possible circumstance for all involved.”
“Radio is clearly moving towards electronic measurement and we are focused on selecting the best possible
vehicle to make the transition,” said David J. Field, president and CEO of Entercom Communications Corp.
“However, it is critically important that we deploy the best technology for the future that will fairly and accurately
reflect radio listening levels, not just rubber stamp the incumbent'
s proposed solution.”
Radio companies represented on the evaluation team are: ABC, Bonneville, CBS Radio, Clear Channel Radio,
Cox Radio, Cumulus, Emmis, Entercom, Entravision, Greater Media, Journal, Radio One, Regent and
Susquehanna. Media buyers include: CIA Media:Edge, Initiative, Mediacom and MPG. Representing advertisers
is Ford Motor Company.
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About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by research professionals. Ipsos
helps interpret, simulate, and anticipate the needs and responses of consumers, customers, and citizens around the
world.
Member companies assess market potential and interpret market trends. They develop and build brands. They help
clients build long-term relationships with their customers. They test advertising and study audience responses to various
media. They measure public opinion around the globe.
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public affairs research,
as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, panel, and online
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research products and services, guided by industry experts and bolstered by advanced analytics and methodologies. The
company was founded in 1975 and has been publicly traded since 1999. In 2005, Ipsos generated global revenues of
€717.8 million ($853.8 million U.S.).
Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
Ipsos, listed on the Eurolist of Euronext – Comp B, is part of SBF 120 and the Mid-100 Index, adheres to the Next Prime
segment and is eligible to the Deferred Settlement System. Isin FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
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